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This Presentation is:
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http://www.youtube.com/watch?v=d_AA1b9CpZc


In business you don’t have to 
use social media, but you 

should know about it!
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Social Platforms do NOT stand alone!

They Feed Each Other
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A Strategy is simply a Plan of action

The plan must have goals and 
objectives so you know if you’ve 
reached your destination
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69% of Marketers using social media 
did not have any strategy

71% of those marketers failed to find 
value in social media at the end of 
one year 

Digital Brand Expressions Study 2010
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Ask: How Can a Social Media Strategy help 
you realize your:

 Mission Statement ?

 Communications Plan ?

 Brand Promise ?
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Your Strategy and Metrics must relate 
to travel consumers buying cycles.
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Step 1: Looking back over this years’ 
analytics or making a SWAG set out your 
objectives by platform.
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Step 2: Determine the total growth of 
Web site hits from social media 
platforms as a %
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Step 3: Define your Communities of 
Common Interest
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Step 4: Define top Key Influencers in 
each Community
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Step 5: Assign Community 
Managers who can create Buzz!
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Step 6: Create a Media Content 
Calendar 
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Step 7: Check on Key Word Values of 
content (short or longtail)
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Release your content using the Third Rule:

1. Is About You

2. Is About Them

3. Is About Topic

Then use the 60%/40% Rule: 

40% original content 

60% pointing to high value third party content
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Step 8: Create Strategy for PPC for 
low scoring key words
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Step 9: Develop campaign based 
landing pages to convert
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Step 10: Start Tracking social media 
growth and hits to Web site
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Sources of further info:

 1 Week Free WebEx coaching

 “Secrets for Success in Social Media Marketing” 

Amazon.com

 “How to Market Tourism in the 21st Century” 

Amazon.com or Lulu.com

 www.buzzmaster.wordpress.com (Blog)

 www.facebook.com/HPRSocialMedia

 www.johnhopejohnstone.com

 Your own company seminar

More Assistance:
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http://www.buzzmaster.wordpress.com/
http://www.facebook.com/HPRSocialMedia
http://www.johnhopejohnstone.com/

